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problem. Please refresh the page and try again. No spam, we promise. You can unsubscribe at any time and we will never share your information without your consent. The MBA application fee is the amount that individuals have to pay to apply for an MBA in college, university, or business school. This fee is usually submitted with an MBA application and in most cases must be
paid before the application is considered and submitted by the school's selection board. MBA fees can usually be paid by credit card, debit card or check account. The fee is usually non-refundable, which means that you will not receive a refund of this money, even if you withdraw the application or are not accepted into the MBA program for any other reason. MBA application fees
are set by the school, which means that the fee may vary from school to school. Some of the best business schools in the country, including Harvard and Stanford, earn millions of dollars in application fees. Although the cost of an MBA application fee may vary by school, the fee typically does not exceed $300. But since you have to pay a fee for each application, it can be as
much as $1,200 total if you apply to four different schools. Keep in mind that this is a high respect. Some schools have MBA app fees that range from $100 to $200. Still, you should overestimate how much you may need just to make sure that you have enough to pay the required fees. If you have the money remaining, you can always apply it to tuition, books or other educational
fees. Some schools are willing to opt out of the MBA application fee if you meet certain eligibility requirements. For example, a fee may be waived if you are an active duty or an honorably released member of the U.S. military. Fees may also be waived if you are a member of an underrepresented minority. If you are not eligible for exemption from the fee, you may receive a
reduced MBA application fee. Some schools offer fee reductions for students who are members of an organization, such as the Forte Foundation or Teach for America. Participating in a school information session can also make you eligible for reduced fees. The rules for exemptions from fees and reduced fees vary from school to school. Check the school's website or contact the
admissions office for more information on the available fees, fee reductions and qualification requirements. The MBA application fee is not the only cost associated with application to the MBA program. As most schools require standard test results, fees must also be paid with the required tests. For example, most business schools require candidates to submit GMAT results. The
fee for taking a GMAT is $250. Additional charges may also apply if you rescheduly a test or request additional results reports. The Graduate Management Admission Council (GMAC), the organisation that administers the GMAT, does not provide exemptions from exam fees. However, test vouchers for the exam are sometimes distributed through scholarship programs,
scholarship programs, or nonprofit foundations. For example, the Edmund S. Muskie Graduate Fellowship Program sometimes provides gmat fee assistance for selected program participants. Some business schools allow applicants to submit GRE results instead of GMAT results. GRE is cheaper than GMAT. The GRE fee is just over $200 (although students in China are
required to pay more). Additional charges apply to late enrollment, test schedule changes, test date changes, additional result reports, and scoring services. In addition to these costs, you'll have to budget extra money for travel expenses if you plan to visit the schools you're applying for – either for information sessions or MBA interviews. Flights and hotel stays can be very
expensive depending on the location of the school. Voice-first technology has moved into the mainstream this week. For starters, Amazon announced on Thursday a staggering number of Alexa-enabled devices. These include the Echo for cars, a wall clock for voice interaction and an Alexa-equipped microwave oven that can order popcorn when it runs out. The products are fun.
But the real news is that Amazon has announced the Alexa Connect Kit, which includes a very cheap pcb the size of a quarter that has the electronics necessary to turn any device into an Echo. Expect a tsunami of devices equipped with Alexa next year. Amazon has also announced a simple setup for devices equipped with Alexa, which connects and logs on based on other
devices equipped with Alexa, which it discovers at home. I improved the functionality of Alexa. For example, Alexa can now have extended conversations without repeating the word resume. Businesses are now focusing on smart consumer speakers because business models require personal data collection to improve Amazon's personalized advertising and shopping
recommendations. But tools based on a business voice are coming. If you remember, Amazon has introduced its Alexa for Business platform, which aims to introduce voice apps for businesses and businesses. Conference systems and business tools based on this are still under development, but will hit the market next year. Amazon has also launched a new design language
called Alexa Presentation Language (APL) to build voice skills that also include visualizations, allowing you to use Alexa devices on the screen. We also have hints this week that Google will likely announce on October 9 a new smart speaker called Home Hub, the on-screen version of the Google Home device. According to the disclosed photos and Fcc posting, the device will
have a 7-inch touchscreen, 802.11ac Wi-Fi at 2.4GHz and 5GHz, an ambient-light-and-color sensor and something called a distant voice recognition field. Amazon's announcement and Google leaks this week focused on the consumer market. Great news for the company comes from Salesforce.Salesforce finds its VoiceSalesforce this week launched a new feature for its Einstein
AI platform called Einstein Voice, which allows users to update Salesforce records by speaking naturally. It works on any device, according to the company, including on Google Home or Amazon Alexa devices. Buried in the news is the fact that Einstein Voice instantly turns consumers and home smart speakers and smart displays into enterprise tools that can both provide an
interface to CRM systems but also answer general questions, make phone calls and perform other tasks. Einstein Voice can also inform users about Salesforce data and priorities every day with a voice. This briefing can include a schedule for the day and team pipeline reviews. One of the most transformational ideas behind Einstein Voice is to make using Salesforce far more
mobile. For example, instead of waiting for you to return to your desk to record updates after a meeting, you can simply do so while driving while talking to a mobile app. The AI system will find the appropriate records and automatically place the information in the appropriate fields, according to the company. It will even create follow-up tasks and notify colleagues. Einstein Voice
Assistant will be piloting as part of the winter 2019 version, according to Salesforce. Einstein Voice Bots will be part of the summer 2019 release. Prices have not been announced. Understanding the first voice enterpriseMeasures is a combination of people and computers that work together to create value for customers and shareholders. The voice revolution is more than just
adding a layer of spoken word UI. This is a radical step forward in uniting people and machines. This idea is beautifully reflected in the Einstein Voice announcement. Voice-based technologies require AI technology that allows people to speak with a natural voice and create software to determine what people are saying and take action on it. Over time, AI's ability to understand
human speech and intentions and to take meaningful action will only increase. Voice-first represents an accelerating trend in which computers work much harder on our behalf. This capability represents a huge step forward in the partnership between people and computers to get the job done. Voice-based technologies also allow for smaller views of screens. Today, screen
addiction is a serious problem, , among other things, harms productivity. Importantly, voice-based technologies are changing people's way of working and even their way of thinking. Fast forward 10 years and it is it is likely that business professionals will spend a large part of their day talking to voice agents, and these agents will indicate in advance the different aspects of the
business that require attention. Meetings and conferences will have AI participants who will listen to conversations and offer insights, take notes from the meeting, and not only take action items, but also go out and perform various tasks during the meeting. Voice-based business tools are not about speech recognition— at least it's not a transformational part. It is about
accelerating interaction between humans and machines and using Artificial Intelligence as an amplifier of human intelligence. Futurists worry that AI is taking our job. The great thing about voice-based technologies is that they represent a future where AI improves our jobs and works not as a rival, but as a partner that allows companies to be much more effective and influential.
Voice-based technologies also promise a future where more and more of our work can be done via mobile devices and remotely. It connects teams practically, which reduces the need for their physical meeting. Remote work is already an upward trend. Voice-based technologies will only accelerate this transformation. Alexa's announcements also show the way to a future where
instead of using voice assistants through smart speakers, smart displays and smartphones, we can expect a world where they are built into everything. This is especially important for companies. Within a few years, it is likely that AI-based voice technologies will be embedded in any possible type of office device or infrastructure. The voice revolution is not a small thing. It's a huge
leap. In the same way that electricity was applied to everything and changed everything in the early 20th century, adding AI voice ability to everything will initiate a comparable transformation. Copyright © 2018 IDG Communications, Inc. Inc.
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